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AN INNOVATIVE TV COMMERCIAL PRODUCTION BASED ON
PRODUCT DATA MANAGEMENT PRINCIPLE
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Abstract

The objective of this research is to establish an
innovative TV commercial production system based on
product data management technique. The underlying
principle employs product data structure management
system to support and cover the entire product design and
manufacturing process. The adaption toward TV
commercials renders an architectural approach which

integrates related works and in-depth interview with

experts. The benefits from combining technology and
new ideas will entail shorter TV commercial production
time at higher efficiency, thereby reducing total business
expenditure.

Keyword: TV commercial, product data management,

innovative TV commercial production
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